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1. Contractor’s Promotional Items pricing schedule is as follows: 

a. Greatest quantity column (End Quantity Pricing) PLUS an additional 5% discount off.    

b. Set-up fees - no additional cost 

c. Samples - no additional cost - samples to be returned to Contractor at Agency’s expense 

2. Contractor’s Imprinting Services pricing schedule is as follows: 

a. Custom designing and creating artwork - no additional cost 

b. Custom designing print screen and embroidery artwork - no additional cost 

c. 20% discount off decorated apparel (pricing calculated by adding the price listed by the apparel wholesaler (in 

their catalog or website) to the applicable embroidery charge found in the included pricing schedules. Discount 

will be deducted from this total.  

d. Tape Edits - no additional cost 

e. Personalization - $5.00 per piece  

f. Set-up fees - no additional cost 

g. Excessive Thread Color Changes - no additional cost 

h. Screen Printed Pre-Production Samples up to 2 imprint colors - no additional cost 

i. Screen Printed Pre-Production Samples 3 or more imprint colors - $50.00  

j. Embroidery Pre-Proofs - no additional cost 

k. Embroidered apparel - individually polybagged - no additional cost 

l. Pricing Guidelines for Ancillary Embroidery Services 

Qty  Charge Per Piece (up to 5000 stitches) 

1 to 5 $10.00 

6 to 23 $5.00 

24 to 71 $3.00 

72+  $2.80 

 

m. Embroidery pricing: (Embroidery only, apparel/item not included)  

Number of 

Stitches 

7 or 

under 

8-14 

pieces 

15-29 

pieces 

30-74 

pieces 

75-149 

pieces 

150-299   

pieces 

300-599 

pieces 

600-999 

pieces 

1000-4000 

pieces 

Up to 4000 $12.51 $7.51 $6.01 $4.76 $4.31 $3.91 $3.71 $3.61 $3.41 

Up to 5000 $12.51 $7.51 $6.01 $4.76 $4.31 $3.91 $3.71 $3.61 $3.41 
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Up to 6000 $12.86 $7.86 $6.36 $5.11 $4.66 $4.26 $4.06 $3.96 $3.76 

Up to 7000 $13.21 $8.21 $6.71 $5.46 $5.01 $4.61 $4.41 $4.31 $4.11 

Up to 8000 $13.56 $8.56 $7.06 $5.81 $5.36 $4.96 $4.76 $4.66 $4.46 

Up to 9000 $13.91 $8.91 $7.41 $6.16 $5.71 $5.31 $5.11 $5.01 $4.81 

Up to 10000 $14.26 $9.26 $7.76 $6.51 $6.06 $5.66 $5.46 $5.36 $5.16 

Each Addtl. 

1000 stitches 

$0.35 $0.35 $0.35 $0.35 $0.35 $0.35 $0.35 $0.35 $0.35 

 

n. Screen Printing Services pricing: (Screen Printing only, apparel/item not included)  

Number of Colors 

 

Quantity 

 

1 

 

2 

 

3 

 

4 

 

5 

 

6 

Each add’l color 

1-11 N/A N/A N/A N/A N/A N/A N/A 

12-23 $3.70 $6.60 $9.60 $11.60 $15.40 $17.60 $2.20 

24-47 $2.30 $3.48 $4.66 $6.26 $7.86 $9.46 $2.00 

48-71 $2.14 $3.20 $4.28 $4.58 $6.48 $8.38 $2.00 

72-143 $1.34 $1.84 $2.32 $2.82 $3.60 $3.66 $0.14 

144-287 $1.24 $1.60 $1.94 $2.32 $2.82 $3.08 $0.12 

288-499 $1.08 $1.36 $1.60 $1.84 $2.08 $2.32 $0.14 

500-999 $0.94 $1.18 $1.40 $1.52 $1.76 $1.98 $0.14 

1,000-1,999 $0.80 $0.94 $1.18 $1.40 $1.62 $1.86 $0.12 

2,000-4,999 CALL CALL CALL CALL CALL CALL CALL 

5,000-up CALL CALL CALL CALL CALL CALL CALL 

 

3. Contractor shall provide electronic proofs at no additional charge.  

4. Contractor shall pass on exact freight charges to the University as applicable.   

5. Contractor shall pass on exact freight charges for rush orders to the University as applicable.  
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6. Imprinting rush order fees:  

a. Embroidery  

a. 5 to 6 business days - $20.00 

b. 3 to 4 business days - $35.00 

c. 1-2 business days - $50.00 

 

b. Screen Printing 

a. 5 to 6 business days - $60.00 

b. 4 business days - $85.00 

c. 3 business days - $125.00 

d. 2 business days - $170.00 

e. 1 business days - $250.00 

 

7. Contractor shall waive all restocking and shipping fees for products that are damaged and/or printed incorrectly.   

8. Prior to production and if requested, Contractor shall provide final product sample(s) (with logo).  Cost vary between 

industry suppliers.  Contractor shall pass on costs as applicable.    

9. Contractor shall maintain IMG licensed for James Madison University for the duration of the contract.  Any associated costs 

shall be the sole responsibility of the Contractor.  

10. Contractor shall not bill the Purchasing Agency charge card processing fees.   

11. All deliveries made to the Purchasing Agency shall be FOB destination.  

12. Payment shall be made to the Contractor in accordance with the Code of Virginia, §2.2-4347 through 2.2-4354, Prompt 

Payment Act.  

13. The Contractor has disclosed all potential fees.  Additional charges shall be reviewed and approved by Procurement Services 

prior to purchase.  
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IV.  STATEMENT OF NEEDS 
 

James Madison University desires to partner with contractors to provide quality promotional 

items and imprinting printing services.  Offerors interested in responding to this solicitation may 

choose one or both areas to respond to under the Statement of Needs section of this RFP.  Area 

A: Promotional Items and Area B: All Imprinting Services.  The successful contractor(s) shall 

furnish goods and services in the area in which they provide a response.  

James Madison University reserves the right to obtain other cost estimates prior to authorizing 

work, and to solicit any project separate and apart from the resulting contract(s) as may be 

deemed in the best interest of the University.  James Madison University reserves the right to 

request a quotation from one or more contractors with which the University has a contract.   

A. Promotional Items 

 

James Madison University desires to partner with contractors to provide quality promotional 

items.  The Contractor shall be an authorized reseller of the promotional items being offered.  

All items are to be new and in original packaging.  The Contractor shall not ship substitute 

items without prior approval from James Madison University personnel.  James Madison 

University shall provide and approve all logo(s) to be used on promotional items.   

 

Contractor shall ensure that all “JMU Identity” guidelines are met when providing requested 

items.  JMU’s Official Graphic Standards,” including colors, logos, photography, etc. can be 

found at:  https://www.jmu.edu/identity/graphic-style/index.shtml  

 

Describe in detail your approach to the following directly under each item and include all 

associated costs in Section: X Pricing Schedule.   

1. Provide the link to your complete electronic catalog containing all available 

promotional items being offered which includes list price.  Provide contract 

pricing and/or percentage discount of published list price and quantity discounts 

in Section X. Pricing Schedule, A. 1.  

IDAmerica’s complete electronic catalog which contains all available promotional 

items being offered as well as list pricing can be found here: www.idamerica.com. 

Proposed contract pricing and/or percentage discount of published list price and 

quantity discounts can be found in Section X. Pricing Schedule, A. 1. 

2. Describe ability to customize an electronic catalog for James Madison University.  

IDAmerica has vast experience with creating and hosting digital portals for our 

customers.  We are able to provide existing platforms for the customer to choose from 

or we can design and host a proprietary platform based on features that the client 

desires.  In addition to designing and hosting an online ordering portal, we have the 

expertise to warehouse, fulfill and inventory a complete program based on the features 

that our client desires. 

3. Describe ability to provide electronic proofs.  Provide associated costs in Section X. 

Pricing Schedule, A. 2.  

IDAmerica houses a full-service art department and will provide electronic proofs of 

any item in its product portfolio at no charge to James Madison University. 

 

https://www.jmu.edu/identity/graphic-style/index.shtml
http://www.idamerica.com/
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4. Describe ability to provide a local sales representative for James Madison 

University and/or willingness to meet with departmental end-users upon request.  

IDAmerica has designated Tim Johnson as James Madison’s point of contact.  Tim will 

be available for meetings with departmental end-users upon request. 

5. List all contact information for ordering, invoicing, customer service, etc. 

Primary sales contact:  

Tim Johnson 

tim@idamerica.com 

804.833.8454 

 

Customer service contact: 

Kelly Anderson 

kelly@idamerica.com 

757.410.3842 

 

Graphic design contact: 

James Velbis 

art@idamerica.com 

757.609.3167 

 

Accounts receivable/Invoicing: 

Nikki Calascibetta 

nikki@idamerica.com 

757.609.3160 

 

6. Describe experience in working with various departments at educational 

institutions similar to James Madison University.  Include method for 

collaboration for individual orders. 

With 35 years of industry experience, IDAmerica brings a competitive edge over many 

of our peers.  We have current partnerships with most colleges and universities in the 

Commonwealth of Virginia.  Our portfolio includes, but is not limited to, Virginia 

Commonwealth University, Virginia Tech, The University of Virginia, The College of 

William and Mary, Old Dominion University, George Mason University and Radford 

University.  We also have a strong presence outside of the Commonwealth to include 

Duke University, University of North Carolina, North Carolina State University, 

University of Maryland and Georgetown University.  We’ve established collaborative 

relationships with major departments on campus to include Admissions, Alumni 

Associations as well various academic and programmatic departments.  IDAmerica 

provides a suite of services to our partners which includes product research, graphic 

design services, samples/pre-production proofs and 

7. Indicate if your firm is currently licensed through IMG College Licensing 

Company for James Madison University.  Provide copy of certificate or proof of 

license.  Firm shall be licensed prior to an award of a contract.  Licensing 

information can be found at:    

http://www.clc.com/Licensing-Info.aspx  

 

IDAmerica is currently licensed through IMG College Licensing Company for James 

Madison University.  Proof of License can be found in Section XI, Attachment H. 

 

http://www.clc.com/Licensing-Info.aspx
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8. Describe plan for providing pre-production samples (when requested by 

department) of promotional items with logo.  Provide quantity limit and associated 

costs for samples in Section X. Pricing Schedule, A. 10. 

IDAmerica recommends pre-production samples when requested and when time 

permits.  Costs vary between industry suppliers and generally involve the item’s set-up 

charge, unit cost and freight charges.  With the evolution of technology, we have 

found that virtual proofs can serve the same purpose as a pre-production proof.  

These can be created and ready for customer review within hours of request and 

involve no charges from the supplier.  We are able to provide these for every item in 

our product portfolio and provide the end-user with an opportunity to view the item 

with their brand to make sure that all brand guidelines are being met. 

9. Provide details of minimum order requirements, if applicable. 

IDAmerica is subject to each supplier’s minimum order quantity. 

10. Describe delivery options, policies, turnaround time, including standard orders, 

rush orders, and manufacturer orders for delivery.  All orders shall be FOB 

destination.  Provide delivery costs in Section X. Pricing Schedule, A. 3.  

IDAmerica’s standard turnaround time for promotional products is 7-10 business days 

from art approval.  With the evolution of technology and more efficient printing 

processes, many suppliers are able to offer 24 hour turnaround time at no additional 

charge.  In some instances, an item will be selected from a supplier who does not offer a 

free rush service. IDAmerica will quote the supplier’s rush charges and submit for 

approval. IDAmerica will quote any rush charges in advance.  IDAmerica uses standard 

UPS delivery rates/times and does not mark-up freight costs. 

11. Describe process for packaging orders.  

Promotional items are available in the supplier’s stated packaging (i.e. giftbox, polybag, 

etc.).  Some suppliers will offer custom packaging at an additional cost.  Having a state 

of the art warehouse, IDAmerica can provide custom packaging solutions as well (i.e. 

gift bags, packaging items within a purchased branded item, etc.).  These services are 

offered at an additional cost and will vary depending on the complexity of the project. 

12. Describe return and exchange policies.  Provide restocking fees and shipping fees 

for returns/exchanges in Section X. Pricing Schedule, A. 4.  

Due to the custom nature of imprinted promotional products, returns are generally only 

accepted in the event of a printing error, faulty product, or missed deadline due to 

supplier/IDAmerica error.  In any of these instances, IDAmerica will replace the items 

at no cost to the client or credit your order if no replacement is desired. 

13. Describe the process for replacement of defective, broken, or damaged 

promotional items.  Provide associated costs in Section X. Pricing Schedule, A. 5.  

In the event of a supplier/IDAmerica error, we will replace your order at no additional 

cost or credit your order if no replacement is desired.  If requested, we will issue a “call 

tag” to have the incorrect order picked up from your facility.   Our company strives for 

100% customer satisfaction. 
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                      14. Describe quality control process(s). 

IDAmerica has been in business providing branding solutions for over 35 years.  We 

have earned an impressive reputation for being dependable and results oriented.  Our 

order processers take measurable steps to ensure that quality is delivered each time – on 

time.  When an order is entered into our order system an order confirmation is 

generated for customer review.  The confirmation contains all of the details that the 

customer and sales representative negotiated (i.e. item, color, logo, # of colors, price 

and estimated delivery date).  Once the confirmation is delivered, an art proof is 

generated for customer review.  The art proof will include the details of the design to 

include Licensing approval as well as graphic standard compliance.  Nothing moves 

into production without IDAmerica receiving approval on these two documents.  

Having received approval for both of these components ensures that all of the branding 

guidelines as well as product compliance are met.  Other quality control measures 

include embroidery pre-production proofs on all embroidery orders at no charge to 

allow the customer to see the end product prior to producing the bulk of the order.  This 

allows for one additional opportunity to negate any mistakes and ensure that the 

customer is receiving exactly what they envision.  Additionally, we have the capability 

to produce virtual proofs for any product in the industry which has proven to be an 

invaluable tool when time doesn’t allow for pre-production proofs.  All of these 

measures coupled with the CLC approval process allow us to ensure that what is 

delivered is exactly as the customer has envisioned. 

15. Provide sample quote showing list price, contract price and percentage off          

published list price.  

Please see sample promotional item quote in Attachment D in Section XI.. 

16.    Describe payment options available. 

IDAmerica’s payment options are as follows: Cash, Check, Visa, Mastercard, American 

Express and Discover.  Terms are NET 30. 

17.    Provide a sample invoice and preferred method of payment. 

Please see sample promotional item invoice in Attachment E in Section XI. 

18. Specify if offeror accepts charge card payments.  Provide associated processing            

fees, if applicable in Section X. Pricing Schedule, A. 6. 

IDAmerica accepts charge card payments.  There are no associated processing fees. 

19.    Provide any incentive rebate options or packages.  

IDAmerica will provide a 1% rebate for total purchases made by James Madison 

University totaling $200,000 or more per 12 month period based on contract date.  

 

20. Identify any other goods or services being offered including set-up fees.  Provide          

associated costs in Section X. Pricing Schedule, A. 8.  

No additional goods or services are being proposed. 
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B. Imprinting Services (i.e. Embroidery, Screen Printing, Embossing, Etching, etc.)  

 

James Madison University desires to partner with contractor(s) to provide quality 

Imprinting Services (i.e. Embroidery, Screen Printing, Embossing, Etching, etc.).  

Contractor(s) shall match thread colors and PMS to JMU identity standards, which 

can be found at https://www.jmu.edu/identity/graphic-style/index.shtml .  

Contractor(s) must have the capability for multiple color screen printing as well as the 

ability to embroider.  JMU will retain ownership of any design work created for this 

contract.   

1. Describe all Imprinting Services (i.e. Embroidery, Screen Printing, Embossing, 

Etching, etc.).   

IDAmerica offers in-house embroidery and in-house screenprinting services.  Our 

embroidery team uses the latest quality control procedures and production scheduling 

methods to meet the most demanding delivery schedule. Our fully automated 

production facility offers order minimum flexibility, fast turnaround time, custom order 

capability and pre-production proofs at no charge.  IDAmerica also offers in-house 

screenprinting capability.  This allows us to offer the latest screenprinting technology to 

our customers For larger, more complex orders, we have an off-site screenprinting 

facility.  This facility will process large quantities, multi-color imprinting, four color 

process and direct to garment printing processes as well as specialty inks and specialty 

imprinting capabilities. 

 

2. Provide details of minimum order requirements, if applicable. 

There are no minimum order requirements for embroidery or screenprinting services. 

3. Provide pricing for embroidery services in Section X. Pricing Schedule, B. 1.  

 

Please see Section X. Pricing Schedule, B. 1. 

 

4. Provide a complete embroidery pricing guide in Section X. Pricing Schedule, B. 2.  

 

Please see Section X. Pricing Schedule, B. 2. 

 

5. Provide pricing for screen-printing services in Section X. Pricing Schedule, B. 3.  

 

Please see Section X. Pricing Schedule, B. 3. 

6. Provide a sample of a design for both screen printing and embroidery. 

A sample of an embroidered polo shirt as well as a screenprinted t-shirt are included 

with our proposal. 

7. Describe the process for designing and creating artwork and turnaround time.  

Provide costs per hour for designing and creating artwork in Section X. Pricing 

Schedule, B. 4.  

IDAmerica houses a full-service art dept.  We strive to provide art proofs for review as 

well as virtual proofs within 24-48 hours of request.  IDAmerica does not charge for 

these services. 

 

https://www.jmu.edu/identity/graphic-style/index.shtml
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8. Describe the process for designing print screen and embroidery artwork and 

turnaround time.  Provide costs per hour for designing and artwork in Section X. 

Pricing Schedule, B. 5.  

Artwork for screenprint and embroidery projects are designed based on customer 

provided concepts and/or existing vector artwork. Designs are created for review within 

24-48 hours of request.  There is no charge for these services. 

 

9. Provide the lead time for embroidered products from time of order placement 

until delivery.  

Standard production time is 7-10 ten business days from art approval. 

10. Describe the software compatibility your firm requires when clients send art files 

for imprinting marketing materials or apparel. (Example: Adobe Creative Cloud) 

While IDAmerica’s systems are compatible with a wide range of graphic design 

software, our preference is either Adobe Illustrator (with all fonts converted to outlines) 

or PDF format for quickest service. 

11. Describe timeframe for providing adequate sample items, materials, or color 

swatches. (i.e. number of days for review at no charge to the University)  Provide 

associated costs in Section X. Pricing Schedule, B. 6. 

IDAmerica can provide most blank apparel samples, materials or color swatches for 

customer review in 2-4 business days.   IDAmerica does not charge for samples, 

materials or color swatches.    

12. Describe the process for digitizing artwork for logos that will be embroidered.  

Allow for a minimum of 6,800 stitches for 3 – 4” full filled-in logos.  

IDAmerica digitizes artwork using customer provided vector artwork. 

 

13. Describe the process for vector artwork for logos that will be screen printed. 

Customer supplied vector artwork will be sized appropriately for the screenprinting 

process.  Once the sizing is determined, an art proof/virtual proof will be sent to the 

customer for approval.  Once the design is approved, the screens will be created and the 

job will go to print. 

14. Describe delivery options, policies, process of delivery costs and freight charges for 

standard and rush orders.  Provide associated costs in Section X. Pricing Schedule, 

B. 7.  

IDAmerica uses UPS standard rates with no mark-up.  Should an order need to be 

expedited per James Madison University’s request and approval, UPS standard rush 

rates will be used with no mark-up. 
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15. Describe return policy. Provide associated costs in Section X. Pricing Schedule, B. 

8.  

Due to the custom nature of imprinted promotional products, returns are generally only 

accepted in the event of a printing error, faulty product, or missed deadline due to 

supplier/IDAmerica error.  In any of these instances, IDAmerica will replace the items 

at no cost to the client or credit your order if no replacement is desired. 

16. Provide sample quote showing list price, contract price and/or percentage off 

published list price.  

Please see sample quote in Attachment F in Section Xl. 

17. Provide sample invoice and preferred method of payment.  

 

Please see sample invoice in Attachment G in Section XI. 

 

18. Provide sample quote showing list price, contract price and percentage off 

published list price.  

 

Please see sample quote in Attachment F in Section XI. 

 

19. Describe payment options available. 

 

IDAmerica’s payment options are as follows: Cash, Check, Visa, Mastercard, American 

Express and Discover.  Terms are NET 30. 

 

20. Specify if offeror accepts charge card payments.  Provide associated fees, if 

applicable, in Section X. Pricing Schedule, B. 10.    

 

IDAmerica accepts charge card payments. There are no associated processing fees. 

 

21. Describe ability to provide a local sales representative for James Madison 

University and/or willingness to meet with department end-users upon request. 

 

IDAmerica has designated Tim Johnson as James Madison’s point of contact.  Tim will 

be available for meetings with departmental end-users upon request. 

 

22. List all contact information for ordering, invoicing, customer service, etc.  

 

Primary sales contact:  

Tim Johnson 

tim@idamerica.com 

804.833.8454 

 

Customer service contact: 

Kelly Anderson 

kelly@idamerica.com 

757.410.3842 

 

Graphic design contact: 

James Velbis 

art@idamerica.com 

757.609.3167 
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      Section IV, Part B, Subsection 22 ctd. 

 

Accounts receivable/Invoicing: 

Nikki Calascibetta 

nikki@idamerica.com 

757.609.3160 

 

23. Describe experience in working with various departments at educational 

institutions similar to James Madison University.  Include method for 

collaboration for individual orders.   

 

With 35 years of industry experience, IDAmerica brings a competitive edge over many 

of our peers.  We have current partnerships with most colleges and universities in the 

Commonwealth of Virginia.  Our portfolio includes, but is not limited to, Virginia 

Commonwealth University, Virginia Tech, The University of Virginia, The College of 

William and Mary, Old Dominion University, George Mason University and Radford 

University.  We also have a strong presence outside of the Commonwealth to include 

Duke University, University of North Carolina, North Carolina State University, 

University of Maryland and Georgetown University.  We’ve established collaborative 

relationships with major departments on campus to include Admissions, Alumni 

Associations as well various academic and programmatic departments.  IDAmerica 

provides a suite of services to our partners which includes product research, graphic 

design services, samples/pre-production proofs and any other service necessary to make 

sure that our client’s needs are being met. 

24. Indicate if your firm is currently licensed through IMG College Licensing 

Company for James Madison University.   Provide copy of certificate or proof of 

license.  Firm shall be licensed prior to an award of a contract.  Licensing 

information can be found at:   

http://www.clc.com/Licensing-Info.aspx    

IDAmerica is currently licensed through IMG College Licensing Company for James 

Madison University.  Proof of License can be found in Attachment H in Section XI. 

 

25. Describe plan for providing pre-production samples of embroidery and screen 

printing items. (i.e. number of days for review at no charge to the university)  

 

IDAmerica will provide pre-production samples to the university.  Both embroidery and 

screenprinted pre-production samples will require a 5 business day lead-time.  

Screenprinted pre-production samples up to 2 imprint colors will be provided at no 

charge. 3 or more imprint colors will cost $50.00.  Embroidery pre-proofs will be 

provided at no-charge. 

 

26. Identify any other goods or services being offered including set-up fees.  Provide 

associated costs in Section X. Pricing Schedule, B. 11.  

 

All embroidered apparel will be individually polybagged free of charge. 

 

 

 

 

http://www.clc.com/Licensing-Info.aspx
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V.      PROPOSAL PREPARATION AND SUBMISSION 
 

A. GENERAL INSTRUCTIONS 

 

To ensure timely and adequate consideration of your proposal, offerors are to limit all 

contact, whether verbal or written, pertaining to this RFP to the James Madison 

University Procurement Office for the duration of this Proposal process. Failure to do 

so may jeopardize further consideration of Offeror’s proposal. 
1. RFP Response: In order to be considered for selection, the Offeror shall submit a 

complete response to this RFP; and shall submit to the issuing Purchasing Agency: 

 

a. One (1) original and eight (8) copies of the entire proposal, INCLUDING ALL 

ATTACHMENTS. Any proprietary information should be clearly marked in 

accordance with 3.f. below. 

 

b. One (1) electronic copy in WORD format or searchable PDF (CD or flash drive) 

of the entire proposal, INCLUDING ALL ATTACHMENTS. Any proprietary 

information should be clearly marked in accordance with 3.f. below. 

 

c. Should the proposal contain proprietary information, provide one (1) redacted 

hard copy of the proposal and all attachments with proprietary portions removed 

or blacked out. This copy should be clearly marked “Redacted Copy” on the front 

cover. The classification of an entire proposal document, line item prices, and/or total 

proposal prices as proprietary or trade secrets is not acceptable. JMU shall not be 

responsible for the Contractor’s failure to exclude proprietary information form this 

redacted copy. 

 

No other distribution of the proposal shall be made by the Offeror. 

 

2. The version of the solicitation issued by JMU Procurement Services, as amended by an 

addenda, is the mandatory controlling version of the document. Any modification of, or 

additions to, the solicitation by the Offeror shall not modify the official version of the 

solicitation issued by JMU Procurement services unless accepted in writing by the 

University. Such modifications or additions to the solicitation by the Offeror may be 

cause for rejection of the proposal; however, JMU reserves the right to decide, on a case-

by-case basis in its sole discretion, whether to reject such a proposal. If the modification 

or additions are not identified until after the award of the contract, the controlling version 

of the solicitation document shall still be the official state form issued by Procurement 

Services. 

 

3. Proposal Preparation 

 

a. Proposals shall be signed by an authorized representative of the Offeror. All 

information requested should be submitted. Failure to submit all information 

requested may result in the purchasing agency requiring prompt submissions of 

missing information and/or giving a lowered evaluation of the proposal. Proposals 

which are substantially incomplete or lack key information may be rejected by the 

purchasing agency. Mandatory requirements are those required by law or regulation 

or are such that they cannot be waived and are not subject to negotiation. 
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b. Proposals shall be prepared simply and economically, providing a straightforward, 

concise description of capabilities to satisfy the requirements of the RFP. Emphasis 

should be placed on completeness and clarity of content. 

 

c. Proposals should be organized in the order in which the requirements are presented in 

the RFP. All pages of the proposal should be numbered.  Each paragraph in the 

proposal should reference the paragraph number of the corresponding section of the 

RFP.  It is also helpful to cite the paragraph number, sub letter, and repeat the text of 

the requirement as it appears in the RFP.  If a response covers more than one page, 

the paragraph number and sub letter should be repeated at the top of the next page.  

The proposal should contain a table of contents which cross references the RFP 

requirements.  Information which the offeror desires to present that does not fall 

within any of the requirements of the RFP should be inserted at the appropriate place 

or be attached at the end of the proposal and designated as additional material.  

Proposals that are not organized in this manner risk elimination from consideration if 

the evaluators are unable to find where the RFP requirements are specifically 

addressed. 

 

d. As used in this RFP, the terms “must”, “shall”, “should” and “may” identify the 

criticality of requirements.  “Must” and “shall” identify requirements whose absence 

will have a major negative impact on the suitability of the proposed solution.  Items 

labeled as “should” or “may” are highly desirable, although their absence will not 

have a large impact and would be useful, but are not necessary.  Depending on the 

overall response to the RFP, some individual “must” and “shall” items may not be 

fully satisfied, but it is the intent to satisfy most, if not all, “must” and “shall” 

requirements.  The inability of an offeror to satisfy a “must” or “shall” requirement 

does not automatically remove that offeror from consideration; however, it may 

seriously affect the overall rating of the offeror’ proposal. 

 

e. Each copy of the proposal should be bound or contained in a single volume where 

practical. All documentation submitted with the proposal should be contained in that 

single volume. 

 

f. Ownership of all data, materials and documentation originated and prepared for the 

State pursuant to the RFP shall belong exclusively to the State and be subject to 

public inspection in accordance with the Virginia Freedom of Information Act.  

Trade secrets or proprietary information submitted by the offeror shall not be subject 

to public disclosure under the Virginia Freedom of Information Act; however, the 

offeror must invoke the protection of Section 2.2-4342F of the Code of Virginia, in 

writing, either before or at the time the data is submitted.  The written notice must 

specifically identify the data or materials to be protected and state the reasons why 

protection is necessary.  The proprietary or trade secret materials submitted must be 

identified by some distinct method such as highlighting or underlining and must 

indicate only the specific words, figures, or paragraphs that constitute trade secret or 

proprietary information.  The classification of an entire proposal document, line item 

prices and/or total proposal prices as proprietary or trade secrets is not acceptable and 

will result in rejection and return of the proposal. 

 

 

4. Oral Presentation: Offerors who submit a proposal in response to this RFP may be 

required to give an oral presentation of their proposal to James Madison University. This 

provides an opportunity for the Offeror to clarify or elaborate on the proposal. This is a 

fact-finding and explanation session only and does not include negotiation. James 
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Madison University will schedule the time and location of these presentations. Oral 

presentations are an option of the University and may or may not be conducted. 

Therefore, proposals should be complete. 

 

B. SPECIFIC PROPOSAL INSTRUCTIONS 

 

Proposals should be as thorough and detailed as possible so that James Madison University 

may properly evaluate your capabilities to provide the required services. Offerors are required 

to submit the following items as a complete proposal: 

 

1. Return RFP cover sheet and all addenda acknowledgements, if any, signed and filled out 

as required. 

 

2. Plan and methodology for providing the goods/services as described in Section IV. 

Statement of Needs of this Request for Proposal. 

 

IDAmerica believes that good service involves being available to our clients.  Our clients 

have found it to be invaluable that we visit campus on a regular basis to provide samples 

and ideas of the newest promotional items and share our experience as related to our 

clients’ current projects.  We will work to establish relationships with key departmental 

personnel across campus.  This will ensure the development of a direct line of 

communication resulting in effective service delivery.  In addition to a dedicated account 

manager, we will dedicate an in-house customer service representative to James Madison 

University.  This will result in a seamless ordering experience to include order 

confirmation, art/virtual proofs, production updates and shipping/tracking information.  

Our commitment to service coupled with our state of the art capabilities outlined in 

Section IV will result in a consistent buying experience for the university. 

 

3. A written narrative statement to include, but not be limited to, the expertise, 

qualifications, and experience of the firm and resumes of specific personnel to be 

assigned to perform the work. 

 

With 35 years of industry experience, IDAmerica brings a competitive edge over many of 

our peers.  We have current partnerships with most colleges and universities in the 

Commonwealth of Virginia.  Our portfolio includes, but is not limited to, Virginia 

Commonwealth University, Virginia Tech, The University of Virginia, The College of 

William and Mary, Old Dominion University, George Mason University and Radford 

University.  We also have a strong presence outside of the Commonwealth to include 

Duke University, University of North Carolina, North Carolina State University, 

University of Maryland and Georgetown University.  We’ve established collaborative 

relationships with major departments on campus to include Admissions, Alumni 

Associations as well various academic and programmatic departments.  IDAmerica 

provides a suite of services to our partners which includes product research, graphic 

design services, samples/pre-production proofs and any other service necessary to make 

sure that our client’s needs are being met. 
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Section V, Part B, Subsection 3 ctd. 

 

 

Staff that will be assigned to James Madison University Account and Related Experience 

 

Primary sales contact:  

Tim Johnson, Regional Sales Manager 

tim@idamerica.com 

804.833.8454 

 

Tim is a graduate of Virginia Tech and has been with IDAmerica for 20 years.  His 

extensive product knowledge and dedicated work ethic combine to surpass his clients’  

expectations.  Tim’s concentration lies in collegiate and corporate markets.  His 

experience includes serving the creative branding needs for higher education institutions   

such as: VCU, University of Virginia, Virginia Tech, University of Richmond, Radford 

University, Longwood, Mary Washington University, Virginia Union University and 

Liberty University. 

 

Customer service contact: 

Kelly Anderson, Promotional Consultant 

kelly@idamerica.com 

757.410.3842 

 

Kelly has been with IDAmerica for 15 years.  She has worked with Tim in support of his 

market for her entire tenure.   Her wealth of experience supporting Tim and his sales 

territory, including an expanding collegiate focus, has provided her with the necessary 

experience, contacts and knowledge to effectively serve our collegiate markets. 

 

Graphic design contact: 

James Velbis, Graphic Designer 

art@idamerica.com 

757.609.3167 

 

James has worked as a graphic designer for IDAmerica for 22 years.  James is 

experienced in utilizing collegiate branding guidelines.  He is also proficient in all current 

design software and art/virtual proofing techniques.  James’ knowledge and experience 

have and will serve to keep James Madison’s brand consistent and compliant. 

 

Accounts receivable/Invoicing: 

Nikki Calascibetta 

nikki@idamerica.com 

757.609.3160 

 

Nikki has been with IDAmerica for 16 years.  Nikki’s areas of expertise include accounts 

receivables and collections.  Nikki is proficient in meeting the ever-changing billing 

needs of our clients. 

 

4. Offeror Data Sheet, included as Attachment A to this RFP. 

 

Please see Section XI, Attachment A 
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5. Small Business Subcontracting Plan, included as Attachment B to this RFP.  Offeror 

shall provide a Small Business Subcontracting plan which summarizes the planned 

utilization of Department of Small Business and Supplier Diversity (SBSD)-certified 

small businesses which include businesses owned by women and minorities, when 

they have received Department of Small Business and Supplier Diversity (SBSD) 

small business certification, under the contract to be awarded as a result of this 

solicitation. This is a requirement for all prime contracts in excess of $100,000 

unless no subcontracting opportunities exist.  

 

Please see Section XI, Attachment B 

 

6. Identify the amount of sales your company had during the last twelve months with 

each VASCUPP Member Institution. A list of VASCUPP Members can be found at: 

www.VASCUPP.org. 

 

Please see Attachment C in Section XI. 

 

7. Proposed Cost.  

 

See Section X. Pricing Schedule of this Request for Proposal. 

 
 

X. REVISED PRICING SCHEDULE 
 

The resulting contract will be cooperative and pricing shall be inclusive for the attached 

Zone Map, of which JMU falls within Zone 2. 

 

A. Promotional Items 

 

1. The offeror shall provide contract pricing and/or percentage discounts of published list 

price and quantity discounts. (Reference Section IV. Statement of Needs, A. 1.)  

 

Promotional Items:  Contract pricing offered will be the price shown in the greatest quantity 

column (EQP) PLUS an additional 5% discount.  

Example for promotional items: If purchasing a quantity of 100 but the greatest price break 

offered is for 1,000 items or more, you would receive 5% off total price shown for 1,000 

items.  

Freight: Exact freight cost for shipment – no markup  

Samples: Free  

Electronic Proofs: Free  

Setup Fees: Free  

Returns: No restocking or shipping fees on returns that are defective or produced incorrectly 

Accepts Electronic Purchase Orders: Yes  

Accepts Small Purchase Credit Cards: Yes 

2.   The offeror shall provide associated costs for electronic proofs. (Reference Section IV. 

Statement of Needs, A. 3.) 

 There are no associated costs for electronic proofs. 

 

 

http://www.vascupp.org/
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3.   The offeror shall provide standard, rush order, and manufacturer order delivery costs. 

(Reference Section IV. Statement of Needs, A. 10.) 

 IDAmerica’s standard turnaround time for promotional products is 7-10 business days from 

art approval.  With the evolution of technology and more efficient printing processes, many 

suppliers are able to offer 24 hour turnaround time at no additional charge.  In some 

instances, an item will be selected from a supplier who does not offer a free rush service. 

IDAmerica will quote the supplier’s rush charges and submit for approval. IDAmerica will 

quote any rush charges in advance.  IDAmerica uses standard UPS delivery rates/times and 

does not mark-up freight costs. 

4.   The offeror shall provide associated costs for restocking and shipping of 

returns/exchanges. (Reference Section IV. Statement of Needs, A. 12.) 

 Due to the custom nature of imprinted promotional products, returns are generally only 

accepted in the event of a printing error, faulty product, or missed deadline due to 

supplier/IDAmerica error.  In any of these instances, IDAmerica will replace the items at no 

cost to the client or credit your order if no replacement is desired. 

5.   The offeror shall provide associated costs for the replacement of defective, broken, or 

damaged items. (Reference Section IV. Statement of Needs, A. 13.)  

 In the event of a supplier/IDAmerica error, we will replace your order at no additional cost or 

credit your order if no replacement is desired.  If requested, we will issue a UPS call tag to 

have the incorrect order picked up from your facility.   Our company strives for 100% 

customer satisfaction. 

6.   The offeror shall specify any associated charge card processing fees, if applicable. 

(Reference Section IV. Statement of Needs, A. 18.) 

 There are no processing fees for orders paid with charge cards. 

8.   The offeror shall provide associated costs for any other goods or services being offered 

including set-up fees, etc. (Reference Section IV. Statement of Needs, A. 20.) 

  No additional goods or services outside the parameters of this RFP are being proposed.  

9.    The offeror shall provide associated costs for set-up fees. 

 IDAmerica does not charge set-up charges for promotional items. 

10.  The offeror shall provide quantity limits and associated costs for samples of 

promotional items with logo. (Reference Section IV. Statement of Needs, A. 8.)  

 Pre-production samples are available from the supplier and are recommended if time allows.  

The supplier’s cost is generally the item’s setup charge, unit cost and associated freight 

charges. These charges will vary by supplier. Quantity limits are normally two pieces per 

requested pre-production proof. 
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B. Embroidery and Screen Printing 

1.   The offeror shall complete the following Embroidery Price List. (Reference Statement of   

Needs, Section B. Number 3) Pricing in table below does not include cost of garment.  

Number of 

Stitches 

7 or 

under  

8-14 

pieces 

15-29 

pieces 

30-74 

pieces 

75-149 

pieces 

150-299 

pieces 

300-599 

pieces 

600-999 

pieces 

1000-

4000 

pieces 

Up to 4000 $12.51 $7.51 $6.01 $4.76 $4.31 $3.91 $3.71 $3.61 $3.41 

Up to 5000 $12.51 $7.51 $6.01 $4.76 $4.31 $3.91 $3.71 $3.61 $3.41 

Up to 6000 $12.86 $7.86 $6.36 $5.11 $4.66 $4.26 $4.06 $3.96 $3.76 

Up to 7000 $13.21 $8.21 $6.71 $5.46 $5.01 $4.61 $4.41 $4.31 $4.11 

Up to 8000 $13.56 $8.56 $7.06 $5.81 $5.36 $4.96 $4.76 $4.66 $4.46 

Up to 9000 $13.91 $8.91 $7.41 $6.16 $5.71 $5.31 $5.11 $5.01 $4.81 

Up to 

10000 

$14.26 $9.26 $7.76 $6.51 $6.06 $5.66 $5.46 $5.36 $5.16 

Each 

Addtl. 

1000 

stitches 

$0.35 $0.35 $0.35 $0.35 $0.35 $0.35 $0.35 $0.35 $0.35 

 

2. The offeror shall provide a complete pricing guide for embroidery services. (i.e. tape 

edits, personalization, excessive thread color changes, etc.) (Reference Statement of 

Needs, Section B. Number 4)  
 

Price Guide for Embroidery Services  

 

Discount:  20% off Decorated Apparel.  Pricing is calculated by adding the price listed by the 

apparel wholesaler (in their catalog or website) to the applicable embroidery charge found in 

the included pricing schedules.   20% discount will be deducted from this total.  

 Freight: Exact freight cost for shipment – no markup 

 Samples: Free  

 Electronic Proofs: Free  

 Setup Fees: Free  

 Returns: No restocking or shipping fees on returns that are defective or produced incorrectly 

Note:  We will provide quotes for decorated apparel with the discount shown above.  The 

customer will not have to calculate their pricing/discounts. 

  

Pricing Guidelines for Ancillary Embroidery Services 

2nd Location Embroidery Pricing: 

                                                                                

QTY                                   Charge Per Piece (up to 5000 stitches) 

1 to 5                                       $10.00  

6 to 23                                     $5.00 

24 to 71                                   $3.00 

 72 +                                         $2.80      

+.35/thousand stitches if over 5,000 stitches 

 

Personalization: $5.00 per piece 

Tape Edits: Free 

Excessive Thread Color Changes: Free 
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3.    The offeror shall complete the following table for screenprinting services. (Reference                  

Statement of Needs, Section B. Number 5). Pricing in table below does not include cost of 

garment. 

 

Number of Colors 

 

Quantity 

 

1 

 

2 

 

3 

 

4 

 

5 

 

6 

Each add’l 

color 

1-11 N/A N/A N/A N/A N/A N/A N/A 

12-23 $3.70 $6.60 $9.60 $11.60 $15.40 $17.60 $2.20 

24-47 $2.30 $3.48 $4.66 $6.26 $7.86 $9.46 $2.00 

48-71 $2.14 $3.20 $4.28 $4.58 $6.48 $8.38 $2.00 

72-143 $1.34 $1.84 $2.32 $2.82 $3.60 $3.66 $0.14 

144-287 $1.24 $1.60 $1.94 $2.32 $2.82 $3.08 $0.12 

288-499 $1.08 $1.36 $1.60 $1.84 $2.08 $2.32 $0.14 

500-999 $0.94 $1.18 $1.40 $1.52 $1.76 $1.98 $0.14 

1,000-1,999 $0.80 $0.94 $1.18 $1.40 $1.62 $1.86 $0.12 

2,000-4,999 CALL CALL CALL CALL CALL CALL CALL 

5,000-up CALL CALL CALL CALL CALL CALL CALL 

        

 

Price Guide for Screenprinting Services  

 

Discount:  20% off Decorated Apparel.  Pricing is calculated by adding the price listed by the 

apparel wholesaler (in their catalog or website) to the applicable screenprinting charge found 

in the included pricing schedules.  20% discount will be deducted from this total.  

 Freight: Exact freight cost for shipment – no markup 

 Samples: Free  

 Electronic Proofs: Free  

 Setup Fees: Free  

Returns: No restocking or shipping fees on returns that are defective or produced 

incorrectly 

Note:  IDAmerica will provide quotes for decorated apparel with the discount shown 

above.  The customer will not have to calculate their pricing/discounts. 

  

4. The offeror shall provide associated costs per hour for designing and creating       

artwork. (Reference Statement of Needs, Section B. 7) 

There will be no charges for designing and creating artwork. 

5. The offeror shall provide associated costs per hour for designing print screen and 

embroidery artwork. (Reference Statement of Needs, Section B. 8)  

There will be no charges for designing screenprint and/or embroidery. 

 

      6. The offeror shall provide associated costs for sample items, material, or color swatches. 

(Reference Statement of Needs, Section B. 11)  

There will be no charges for samples, material or color swatches. 
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      7. The offeror shall provide associated costs for standard and rush orders. (Reference 

Statement of Needs, Section B. 14)   

There are no additional charges for our standard embroidery service.  Our standard 

turnaround time is 7-10 working days. 

We can produce embroidery in less than seven business days and the associated costs are 

listed below. 

Embroidery Rush Charges (with production approval) 

5-6 business days: $20.00 

3-4 business days: $35.00 

1-2 business days: $50.00   

 

There are no additional charges for our standard screenprinting service.  Our standard 

turnaround time is 7-10 business days. 

 

We can produce screenprinting in less than seven business days and the associated costs are 

listed below. 

 

Screenprinting Rush Charges (with production approval) 

 

5-6 business days: $60.00 

4 business days:    $85.00 

3 business days:    $125.00 

2 business days:    $170.00 

1 business day:      $250.00 

 

As with all of our services, standard UPS rates will apply with no mark-up. 

 

8. The offeror shall provide associated costs for returns for embroidery and screen 

printing items.  (Reference Statement of Needs, Section B. 15) 

There are no associated costs for returns for embroidery and screenprinting. 

 

9.    The offeror shall provide associated costs for set-up fees.  

IDAmerica does not charge setup charges for screenprint or embroidery services.  

  

10. The offeror shall specify associated charge card processing fees. (Reference Section X. 

Pricing Schedule, B. 20)  

There are no associated charge card processing fees. 

11. The offeror shall provide associated costs for any other goods or services being offered         

including set-up fees, etc. (Reference Statement of Needs, Section B. 26)  

No additional goods and services are being offered. 
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XI. ATTACHMENTS 
 

Attachment A:  Offeror Data Sheet 

Attachment B:  Small, Women, and Minority-owned Business (SWaM) Utilization Plan 

Attachment C:  VASCUPP Member Institution Sales During the Last 12 Months 

Attachment D:  Sample Quote – Promotional Item 

Attachment E:  Sample Invoice – Promotional Item 

Attachment F:   Sample Quote – Embroidery 

Attachment G:  Sample Invoice - Embroidery 

Attachment H:  Proof of CLC Licensure for James Madison University 

 Attachment I:    Fair Labor Association Registration Certificate
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ATTACHMENT A 

OFFEROR DATA SHEET 

TO BE COMPLETED BY OFFEROR 

1. QUALIFICATIONS OF OFFEROR:  Offerors must have the capability and capacity in all respects 

to fully satisfy the contractual requirements. 

2. YEARS IN BUSINESS:  Indicate the length of time you have been in business providing these 

types of goods and services. 

Years     35          Months________  

3. REFERENCES:  Indicate below a listing of at least five (5) organizations, either commercial or 

governmental/educational, that your agency is servicing.  Include the name and address of the 

person the purchasing agency has your permission to contact. 

CLIENT LENGTH OF SERVICE ADDRESS CONTACT 

PERSON/PHONE # 

Virginia Tech, College of 

Engineering 

5 Years 460 Turner Street, 

N.W.,Ste. 306 Blacksburg, 

VA 24601 

 

 

VCU, School of 

Engineering 

6 Years 737 North Fifth Street, 

Room 454, Richmond, VA 

23219 

 

 

Afton Chemical, Marketing 15 Years 330 South Fourth Street, 

Richmond, VA 23219 

 

 

Radford University, New 

Student Services 

5 Years Whitt Hall 101, Radford, 

VA 24142 

 

 

University of Richmond, 

Office of Admissions 

7 Years Queally Center – 30 UR 

Drive, Richmond, VA 

23173 

 

 

 

4. List full names and addresses of Offeror and any branch offices which may be responsible for 

administering the contract. 
Kenneth R. Carlson, President – 941 Corporate Lane Chesapeake, VA 23320 

Timothy Scott Johnson, Senior Account Manager – 3126 West Cary Street, Richmond, VA 23221 

 

 

 

1. RELATIONSHIP WITH THE COMMONWEALTH OF VIRGINIA:  Is any member of the firm an 

employee of the Commonwealth of Virginia who has a personal interest in this contract pursuant to 

the CODE OF VIRGINIA, SECTION 2.2-3100 – 3131?  

[   ] YES [X] NO 

IF YES, EXPLAIN:           

 

http://leg1.state.va.us/cgi-bin/legp504.exe?000+cod+2.2-3100
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ATTACHMENT B 

Small, Women and Minority-owned Businesses (SWaM) Utilization Plan 

Offeror Name:         I.D. Marketing, Inc. t/a IDAmerica        Preparer Name:      Kenneth R. Carlson 

 

Date: 4/20/2018 

Is your firm a Small Business Enterprise certified by the Department of Small Business and Supplier 

Diversity (SBSD)? Yes:  X    No_____ 

     If yes, certification number: _ 009059 ___________     Certification date: 09-06-2016____________ 

Is your firm a Woman-owned Business Enterprise certified by the Department of Small Business and 

Supplier Diversity (SBSD)?    Yes_____     No__X___ 

     If yes, certification number: ____________     Certification date: ______________ 

Is your firm a Minority-Owned Business Enterprise certified by the Department of Small Business and 

Supplier Diversity (SBSD)?  Yes____     No__X___ 

     If yes, certification number: ____________     Certification date: ______________ 

Is your firm a Micro Business certified by the Department of Small Business and Supplier Diversity 

(SBSD)?    Yes_____     No__X___                                                                                                                                 

   If yes, certification number: ____________     Certification date: ______________ 

Instructions: Populate the table below to show your firm's plans for utilization of small, women-owned 

and minority-owned business enterprises in the performance of the contract.  Describe plans to utilize 

SWAMs businesses as part of joint ventures, partnerships, subcontractors, suppliers, etc. 

Small Business:   "Small business " means a business, independently owned or operated by one or more 

persons who are citizens of the United States or non-citizens who are in full compliance with United 

States immigration law, which, together with affiliates, has 250 or fewer employees, or average annual 

gross receipts of $10 million or less averaged over the previous three years. 

Woman-Owned Business Enterprise:   A business concern which is at least 51 percent owned by one or 

more women who are U.S. citizens or legal resident aliens, or in the case of a corporation, partnership or 

limited liability company or other entity, at least 51 percent of the equity ownership interest in which is 

owned by one or more women, and whose management and daily business operations are controlled by 

one or more of such individuals. For purposes of the SWAM Program, all certified women-owned 

businesses are also a small business enterprise. 

Minority-Owned Business Enterprise:  A business concern which is at least 51 percent owned by one 

or more minorities or in the case of a corporation, partnership or limited liability company or other entity, 

at least 51 percent of the equity ownership interest in which is owned by one or more minorities and 

whose management and daily business operations are controlled by one or more of such individuals. For 

purposes of the SWAM Program, all certified minority-owned businesses are also a small business 

enterprise. 

Micro Business is a certified Small Business under the SWaM Program and has no more than twenty-

five (25) employees AND no more than $3 million in average annual revenue over the three-year period 

prior to their certification. 

All small, women, and minority owned businesses must be certified by the Commonwealth of 

Virginia Department of Small Business and Supplier Diversity (SBSD) to be counted in the SWAM 

program.   Certification applications are available through SBSD at 800-223-0671 in Virginia, 804-

786-6585 outside Virginia, or online at http://www.sbsd.virginia.gov/ (Customer Service). 

 

RETURN OF THIS PAGE IS REQUIRED 
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ATTACHMENT B (CNT’D) 
Small, Women and Minority-owned Businesses (SWaM) Utilization Plan 

 

Procurement Name and Number: RFP#DMS-1000 Promotional Items/Imprinted Services_  Date Form Completed: 4/19/2018 

 

Listing of Sub-Contractors, to include, Small, Woman Owned and Minority Owned Businesses 

 for this Proposal and Subsequent Contract 

Offeror / Proposer: 

I.D. Marketing, Inc. t/a IDAmerica                       941 Corporate Lane, Chesapeake, VA 23320                                  Kenneth R. Carlson/757-609-3160  

Firm             Address        Contact Person/No.    

       

Sub-Contractor’s 

Name and Address 

Contact Person & 

Phone Number 

SBSD 

Certification 

Number  

Services or 

Materials Provided 

Total Subcontractor 

Contract Amount 

(to include change orders) 

Total Dollars Paid 

Subcontractor to date 
(to be submitted with request for 

payment from JMU) 

IDAmerica does not have any 

subcontractors that are currently 

SWaM-certified. 

 

 

     

 

 

     

 

 

 

     

 

 

 

     

 

 

 

     

 

 

 

     

 

 

 

     

 

(Form shall be submitted with proposal and if awarded, again with submission of each request for payment) 

 

RETURN OF THIS PAGE IS REQUIRED 
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ATTACHMENT C 
 

 

TOTAL SALES PER VASCUPP MEMBER INSTITUTION - 3/22/17-3/22/18 
 

 

George Mason University:    

James Madison University:    

Old Dominion University:    

University of Virginia:    

Virginia Tech:     

Virginia Commonwealth University:        

William and Mary:                      

Radford University:                    

Longwood University:                 

Mary Washington University:    

Virginia Military Institute:        

University of Virginia – Wise:      
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ATTACHMENT D 
Sample Promotional Item Quote 

 

  
QUOTATION # 34440 

  

  

  

Quote Date: 04/17/2018 
Customer #: IDAM19119 
Quote Name: Sample Promo Quote 

Sold to: 
ATTN: Sample Order 
IDAmerica 
3126 W. Cary Street 
Richmond, VA 23221 
Phone: 804-833-8454 
Email: tim@idamerica.com 

Sales Rep: Tim Johnson - 04 

 

Details for Quote #34440 

   

100 x Sticky Flag Journal Notebook (1330)  

     100 x Size: 6 " x 8 1/4 "; Color: BLACK @ $4.99 each $499.00 

Imprint Type: screen print 

Imprint Location: one color one location print 
Comments: •80 Page Lined Notebook •Pen Holder In Spine •Sticky Flags In 5 Neon Colors •Polyurethane Cover 

 

  

100 x VASCUPP Contract Discount 5% off End Column  

     100 x @ $($0.25) each $($25.00) 
 

  

 

Total Investment: $474.00 

Order subject to Freight Charges and Sales Tax (where applicable) 

  

http://www.idamerica.com/
https://secure.idamerica.com/images/u/99/53/0b/99530bb541288d350b53.JPG
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ATTACHMENT E 
Sample Promotional Item Invoice 

 

 

  

                                    
                                  INVOICE   

                                Date               No. 
                                    5/1/2018     452504351 

 

 941 Corporate Lane Chesapeake, VA  23320 

                 

  

 

BILL TO: 
ATTN: Sample Order 
IDAmerica 
3126 W. Cary Street 
Richmond, VA 23221 
Phone: 804-833-8545 
 

              SHIP TO: 
              ATTN: Sample Order 
              IDAmerica 
              3126 W. Cary Street 
              Richmond, VA 23221 

 
    CUST NO             CUST PO#           DATE SHIPPED 
   IDAM19119                                             05/01/2018 

Ship Via:        TERMS 
UPS Ground    NET 30 

 Sales Rep: 
04 

 

 

100 x Sticky Flag Journal Notebook (1330)  

 
 

     100 x Size: 6 " x 8 1/4 "; Color: BLACK @ $4.99 each $499.00 

 

100 x VASCUPP Contract Discount 5% off End Column  

     100 x @ ($0.25) each  ($25.00) 
 

 Subtotal: $474.00 
Sales Tax $0.00 
Shipping  $30.72 

TOTAL DUE: $504.72 
 

 

 

 
 

 

 

 

 

 

 

 

 

http://www.idamerica.com/
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ATTACHMENT F 
Sample Embroidery Quote 

 

  
QUOTATION # 34441 

  

 

Quote Date: 04/17/2018 
Customer #: IDAM19119 
Quote Name: Sample Embroidery Quote 
 
Sold to: 
ATTN: Sample Order 
IDAmerica 
3126 W. Cary Street 
Richmond , VA 23221 
Phone: 804-833-8454 
Email: tim@idamerica.com 
Sales Rep: Tim Johnson - 04 

 

Details for Quote #34441 

   

30 x Devon & Jones (R) CrownLux Performance(TM) Men's Plaited ... (DG20)  

     30 x Size: L; Color: BLACK @ $24.74 each $742.20 

Imprint Type: Embroidery 5000 Stitches 

Imprint Location: left chest embroidery 
Comments: ◾5.1 oz./yd2 / 172 gsm, 100% polyester face plaited to 60% polyester, 40% cotton back (total 
overall garment 61% polyester, 39% cotton) with moisture-wicking performance ◾Proprietary dual-sided mesh 
pique knit constructed of fine denier wicking polyester on the outside and soft-as-cotton wicking blend on the 
inside Features: ◾Matching flat knit collar ◾Luxury, comfort and performance in one ◾Three-button placket 
◾Dyed-to-match buttons 

 

  

30 x VASCUPP Contract 20% Discount  

     30 x @ $($4.95) each ($148.50) 

Total Investment:                                                                                                                 $593.70                                                                                                                           
 

  

 

                          Order subject to Freight Charges and Sales Tax (where applicable) 

ATTACHMENT G 
Sample Embroidery Invoice 

mailto:tim@idamerica.com
http://www.idamerica.com/
https://secure.idamerica.com/images/u/f8/19/b1/f819b1c83c0ccb653908.JPG
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                                  INVOICE   

                                Date               No. 
                                    5/1/2018     452504352 

 

 941 Corporate Lane Chesapeake, VA  23320 

                 

  

 

BILL TO: 
ATTN: Sample Order 
IDAmerica 
3126 W. Cary Street 
Richmond, VA 23221 
Phone: 804-833-8545 
 

              SHIP TO: 
              ATTN: Sample Order 
              IDAmerica 
              3126 W. Cary Street 
              Richmond, VA 23221 

 
    CUST NO             CUST PO#           DATE SHIPPED 
   IDAM19119                                             05/01/2018 

Ship Via:       TERMS    
UPS Ground   NET 30  

   Sales Rep: 
 04 

 

 

30 x Devon & Jones (R) CrownLux Performance(TM) Men's Plaited ... (DG20) 

 
 

    30 x Size: L; Color: BLACK @ $24.74 each $742.20 

 

30 x VASCUPP Contract 20% Discount  

    30 x @ ($4.95) each  ($148.50) 
 

 Subtotal: $593.70 
Sales Tax $0.00 
Shipping  $8.85 

TOTAL DUE: $602.55 
 

 

 

 
 

 
  

 

 

 

 

 

 

 

ATTACHMENT H 
Proof of Approved Internal Campus Supplier Licensee for James Madison University. 

http://www.idamerica.com/


 

 
27 

 

 
From: Brooke Wright <Brooke.Wright@img.com>  

Sent: Tuesday, April 17, 2018 4:06 PM 

To: ken@idamerica.com 

Subject: James Madison University - Proof of License 

 

Ken, 

 

There is no certificate that proves you are an approved licensee.  

 

However, this email should serve as proof that you are an approved Internal Campus Supplier licensee for 

James Madison University. 

 

Please let me know if you have any questions. 

 

Thanks, 

Brooke 

 

 
 
Brooke Wright | Coordinator– Licensing Operations 
IMG College Licensing 
1075 Peachtree Street, Suite 3300 • Atlanta, GA 30309 
P 770-799-3235 • F 770-955-4491 
imgcollegelicensing.com • brooke.wright@img.com 

 

The preceding e-mail message (including any attachments) contains information that may be 
confidential, may be protected by the attorney-client or other applicable privileges, or may 
constitute non-public information. It is intended to be conveyed only to the designated 
recipient(s) named above. If you are not an intended recipient of this message, please notify 
the sender by replying to this message and then delete all copies of it from your computer 
system. Any use, dissemination, distribution, or reproduction of this message by unintended 
recipients is not authorized and may be unlawful. 

 

 

 

 

 

ATTACHMENT I 

mailto:Brooke.Wright@img.com
mailto:ken@idamerica.com
mailto:brooke.wright@img.com
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FAIR LABOR ASSOCIATION REGISTRATION CERTIFICATE

 
 


































































